Yulun Liu

Hong Kong or Shenzhen | Available immediately | 17362998007 @163.com | +852 46199748
Available for internship 3-4 days per week
Personal website: https://yulun-liu-portfolio2.pages.dev/

EDUCATION

The University of Hong Kong
MA in Literary and Cultural Studies | Expected graduation: November 2027

U

niversity College London London, UK Sept 2021 - Dec 2022

MA in Creative & Collaborative Enterprise, Department of Anthropology | Merit
Wuhan University Wuhan, China Sept 2016 - Jun 2020
BA in Drama and Film Literature | Second Degree in Business Administration | GPA: 3.70/4.00

SELECTED PROFESSIONAL EXPERIENCE

To Summer Shanghai Jan 2023 - Dec 2025
Integrated Marketing & Public-facing Event Operations | Full-time

L

M

Planned and supported 20+ public cultural salons, exhibitions, store openings and cross-sector collaborations; prepared run sheets, registration and reception
arrangements, coordinated materials and on-site transitions, and responded to unexpected issues.

Liaised with artists, scholars, media, VIP clients and suppliers, including representatives from Harper's Bazaar and Upper Class; supported guest briefings, interviews
and visitor-facing communication with a polished and audience-aware approach.

Turned event and brand information into exhibition copy, social posts, photographs and videos; coordinated two marketing interns and online-offline delivery schedules,
with related content receiving 100,000+ cumulative reads.

OREAL China | CARITA China Jun 2022 - Sept 2022
arketing Summer Intern
Served as CARITA's first and only summer intern in China during the premium skincare brand's 2022 market entry, supporting Product Marketing, PR, CRM and Trade
Marketing workstreams.
Conducted market and competitor research for premium skincare, tracked product and competitor feedback and data, and supported launch and pre-launch marketing
planning.
Compiled backend business data into weekly and monthly CRM reports and dashboards, supporting VIP lifecycle analysis; helped plan and follow up five opening
events and salons, contributing to a 10% increase in counter traffic the following month.
Screened 1,000+ KOL/KOC candidates and reviewed 50+ posts; coordinated vendors, event processes and materials, and supported allocation and usage guidance for
in-store PLV materials.

Tencent | Penguin Esports Shenzhen Jul 2019 - Nov 2019
Product Operations Summer Intern | Full-time Return Offer (1/10)

Used user research and data analysis to identify product needs, worked with development teams on product improvements, and independently built a guild-satisfaction
survey entry to support refinement of the guild reward and penalty mechanism.

Cleaned and organised large volumes of signed-contract data, calculated follower activity value and gross margin, and improved contract drafting, approval and renewal
workflows, increasing approval efficiency by 40%.

Benchmarked and refined guild policies across onboarding, conduct, scoring, incentives, settiement, complaints, reactivation and renewal; guild retention increased by
30%, the best result of the quarter.

Coordinated collaboration between Peacekeeper Elite and PCG's news-feed business for Season 1 of Glory Girls, turning event data into product insights that
contributed to a 12% increase in monthly user activity; proposed the Guild Voice project and received a full-time return offer (1 of 10).

YU Gallery Shanghai Jan 2023 - Jun 2026
Brand Operations | Former Partner

The brand's accounts across platforms currently have 150K followers and 300K likes and saves. By the latest reporting date, historical cumulative users had reached
100,000; the brand ranked among Tmall's Top 10 New Chinese-style womenswear stores and the category's Top 10 for annual repurchase rate in the latest weekly
ranking.

Defined a brand concept combining the aesthetics of traditional Chinese craftsmanship with modern design. During the 0-to-1 stage, independently planned and
established the full business chain from concept, design and production to sales, after-sales service and deeper customer-value development.

Developed hands-on expertise in digital marketing and traffic acquisition across major social platforms, particularly Xiaohongshu / RED and Taobao, and built a network
of nearly 1,000 MCNs, KOLs and celebrity contacts. A campaign using a RMB 5,000 budget generated more than RMB 200,000 in single-day sales, providing frontline
experience in marketing and performance advertising for emerging consumer brands.

UCL Department of Anthropology London, UK Sept 2021 - Dec 2022
Student Assistant | Part-time

Administrative support: organised research materials for a six-month ethnographic project on the overseas reception of Chinese gipao culture and coordinated
communication within a multicultural student team.

Visitor and exhibition support: prepared presentation materials, posters and display content for the department's annual public showcase, which attracted 1,000+
visitors.

Content communication: translated research findings into accessible visual and written materials so visitors from different backgrounds could understand the academic
project clearly.

Wuhan University | Student Union External Relations & Zigiang Honor Class Wuhan, China Sept 2018 - Sept 2020
Head of External Relations, Admissions Film Student Lead & Programme Support | Project-based

Served as Head of News & External Relations of the Wuhan University Student Union from 2019 to 2020, managing a 50+ member external-relations and publicity team,
coordinating on- and off-campus merchant resources and student benefits, and increasing the reach of external-relations welfare activities by 20% during the term.
Served as student executive producer and project lead for Wuhan University's 2019 official admissions film; the film was reposted by government-affiliated and university
media accounts and received 100,000+ cumulative reads.

Student support: supported activity planning and operations for admissions talks, the open day and intensive training for the second Zigiang Entrepreneurship Honor
Class, including student recruitment, enquiries and on-site coordination.

Administrative coordination: supported university-enterprise practice projects, liaised with internal and external partners, collected student feedback to improve training,
and revised the student handbook while organising and archiving programme materials and schedules.

CORE SKILLS

Professional Competencies

[Communication] Strong written and spoken Chinese and English, with confident presentation skills and the ability to deliver content to a professional standard
[Collaboration] Careful, organised and flexible, able to coordinate internal and external stakeholders and make effective use of local and global company resources [Idea
Generation] Innovative and highly engaged with Gen Z trends, new technologies and emerging skills, with the ability to independently create engaging marketing
materials and digital content [Quantitative Skills] Strong data-analysis skills, able to interpret data effectively and use findings to achieve objectives [Project Management]
Strong time management and ability to work under pressure, respond to uncertainty, integrate different views and keep projects on schedule

Al-assisted & Software Tools

ChatGPT; Codex; Claude; n8n; Lovart; GPT-Image 2; Tapnow; Canva; Gemini Notebook; Final Cut Pro X; Adobe After Effects; Adobe Premiere Pro; Adobe Photoshop;
Adobe lllustrator; Adobe InDesign; Microsoft Excel, Word and PowerPoint; MySQL; Bl tools

Languages & Certifications

English: professional working proficiency; IELTS 7.0, all components 6.5 or above
Mandarin: native; Putonghua Proficiency Test Grade 2A certificate
Cantonese: daily communication

EADERSHIP & AWARDS

L

First Prize, China Region, National Advertising Art Design Competition for College Students (2018), as director of the awarded film project
Top 10 Influential Students of Wuhan University (2020)

Member, Wuhan University Zigiang Honor Class (top 1% cohort)

First-Class Scholarship, Wuhan University (top 5%, 2017-2019)
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